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Global Marketing Strategy
Global marketing strategy is an important element in the world market and it is more about satisfactory meeting the needs of business partners, consumer, stakeholders and the society at large.
Global Product Category Strategy
A lot of benefits are gained when a business competes in the same category from one country to the other and this comes in the form of development cost. By selecting the category, it implies that the company staying in the category will be targeting various sections in every category according to the market requirements (Francis, 2017). The companies that compete in multi-domestic range apply the category strategy without standardization in all markets. The category strategy works best when few segments are present in the market and when there are differences across markets.
Global Price strategy
The price of products varies from one market to the other. The price varies because it is affected by many different variables like the cost of ingredients used in making the products, the transportation cost or the cost to deliver the products and the development cost for developing the products before marketing sold (Quain, 2019). In addition, the position the company’s products hold in relation to the competition influences the profit the company generates in the products.
Global Place Strategy
The global distribution of the products from one country to the other is also one decision that a company must make but it is largely influenced by the level of competition in those target markets. Not all companies use vending machines, when taking Coca Cola as an example. Some are sold via a warehouse store, which may not be a decision in another different country (Francis, 2017). The products position in the market place must also be considered before the placement is done.
Global Promotion Strategy
The largest item in a company’s marketing budget should be promotion, advertising to be specific. Delivering the same message in a cost effective, relevant and engaging manner should be the goal of a globally recognized company (Francis, 2017). The main idea is to test and make sure that the advertising ideas utilize a marketing research system and give results to be easily compared from country to country. 
What to consider during planning?
1. Regional Values
Some countries may have high regional differences that must be accounted for before the marketing is done like for example the languages spoken in the target market.
2. Consumer habits
The behavior of the consumer is normally shaped by their culture or even personality in all countries. For this reason, before the marketing is done, it is good to first consider whether the region has a society of free-thinking culture or if the peer group has the highest influence on the buying of the products.
3. Age/Demographics
Age and demographics should be considered because they play important roles global marketing. For example, a company cannot be selling computers or laptops to seniors in a third world country where electricity and internet is a problem and most people, almost 65% are computer illiterate. 
4. Per Capita Income
A country’s income is important to consider when it is targeted as a potential market. For example, a country with an income lower than $800 in one year cannot be good for selling a product of a value of $1000 or more.
5. Supply and Demand
Marketing should be done in a region where there is high demand of the product supplied, hence, companies must try and make sure that they market at the right place, the right way.  
Benefits of marketing strategy
1. Promotes your business to a target audience
It is not appropriate to sell your products without appealing the people most likely to buy them; hence, the marketing strategy must have that in mind making it easier to reach the right audience. 
2. Helps you understand your customers
A company must do research to have data that can be used to develop the products more to keep with the current shifts and trends that suit the target audience best.
3. Helps in the branding of the business
It helps the company to express the values and culture and most importantly the purpose of the business.
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